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· Please read the questions carefully BEFORE you start answering them.

· The questions are set to evaluate your comprehension of the different theories, methods and methodology and your creative ability to apply them in media research. 

· Reproduction of the class materials and pages from books will give you a low score. Instead, your sharp skill in critiquing the methods/methodology will be rated high.

PART A
Answer any FIVE questions in 100 words each: 

                    (5 x 4 = 20)

1. What is the difference between validity and reliability in media research?

2. How do you differentiate research method from research methodology?

3. Who is the diegetic narrator in narrative analysis?

4. Write a note on the different types of variables in media research.

5.  How will you explain hypothesis testing?

6.  Briefly explain abductive strategy. 

7.  Give a description of Seven Day Diary in Audience Research?

PART B

Answer any FIVE questions in 350 words each:


         (5 x 7 = 35)

1. Explain the four traditions in the history of media research?

2. Hermeneutics plays a vital part in media research. Discuss.

3. How do you explain the postmodern turn to the tool of analysis in media research?

4. What are the five main purposes of Content Analysis?

5. Explain the three types of interviewing.

6. Random sampling is a sample which is selected by choice. Explain.

7. What is discourse analysis?

PART C

Answer any THREE questions in 800 words each:   

         (3 x 15 = 45)

1. Write an essay on the six levels of Empirical Research.

2. What are the steps that a media research should follow in transferring qualitative data into quantitative data?

3. Discuss with an example the descriptive and analytical survey methods.

4. Critically explain the main quantitative methods that most audience research follows.  

5. Identify major elements of Survey Research in media and give your own analysis. 

__________________________
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